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Best Sellers 


'Mass Market Paperbacks- 


Jfa*4 market pai^hacks are sold on m lesstands. rn supermar- 
kets and variety stores. a . t icrll «.* bookstores. This anal'jxis is 
based on reverts from representative wholesalers and chants 
with, more than 9.000 outlets in the United States. 

1 HELTER SKELTER, by Vincent Bugiiosi with Curt 
Gentry. (Bantam. $1.95.) The bloody rampage of 
Charles Manson’s “family” reported by the prose- 
cuting D. A. in the case. 

2 CENTENNIAL, by James A. Michener. (Fawcett. 
$2.75.) The land, the people, the flora and fauna 

Pf a Colorado town traced through eons and 

more than a thousand pages. 

3 TM, by Harold H. Bloomfield. M.D.. Michael Peter 
Cain.. Dennis T. Jaffe and Robert B. Kory. (Dell. 
$1.95.) Four true believers extoll — but do not 

'tell how to practice — Transcendental Meditation. 

4 THE TOTAL WOMAN, by Marabel Morgan. 

. (Pocket, $1.95.) Has your marriage lost its sizzle? 

Mrs. Morgan has a book full of sexy ploys and 
religious- inspiration meant to remedy that. 

5 LADY, by Thomas Tryon. (Fawcett. $1.95.) She 
lives in a postcard Connecticut town, and it takes 
a long while to uncover her diabolical secret. 

6 THE OTHER SIDE OF MIDNIGHT, by Sidney 
Sheldon. (Dell. SI. 75.) This tale of glamorous 
intrigue in Greece and America is the year’s long- 
est-running mass paperback best seller. 

7 ALL THINGS BRIGHT AND BEAUTIFUL, by 
James Herriot. (Bantam. $1.95.) A veteran veterin- 
arian recalls his experiences among the lambs 
of Yorkshire. 

S THE EBONY TOWER, by John Fowles. (NAL/ 


Signet. $1.95.) Five deft exercises in the story- 
teller's art by the author of "The French Lieu- 
tenant's Woman.” 

9 APPOINTMENT IN DALLAS, by Hugh C. McDon- 
aid as told to Geoffrey Bocca. (Zebra, $1.95.) 
"The final solution to the assassination of JFK” 
proffered by a retired Southern California law en- 
forcement officer. 

lo SOMETHING HAPPENED, by Joseph Heller. (Bal- 
lantine, $2.25.) The middle-aged anguish of a 
middle-rung corporation man. 


Trade Paperbacks 


Trade paperbacks are sold, for the most part, in bookstores. 

This analysis i* based on reports from chains with more than 

S5 0 stores across the United States. 

1 CROCKERY COOKERY, by Mable Hoffman. (H. P. 

Books. $4.95.) How to choose and use those new 
electric ^iow cookers. * 

2 STAR TREK STAR FLEET TECHNICAL MAN- 
UAL, by Franz Joseph Schnaubelt. (Ballantine, 
$6.95.) Almost everything — from peace treaties to 
navigational methods — that fans will need as they 
shuttle from star to star aboard the U.S.S. En- 
terprise. 

3 THE PEOPLE’S ALMANAC, by David Wallechin- 
sky and Irving Wallace. (Doubleday. $7.95.) A 
compendium of facts on everything from mysteri- 
ous events to disasters to . . . you name it. 

4 THE JOY OF SEX by Alex Comfort. (Simon & 
Schuster/Fireside, $5.95.) Illustrated how-to book. 

5 MORE JOY OF SEX. by Alex Comfort. (Simon & 
Schuster/ Fireside, $5.95.) Addendum to No. 4 
above. 


Paper Back Talk 


Assassin’s trail? Hugh C. 
McDonald, retired California 
law enforcement officer and 
helicopter service operator, has 
a wondrous tale to tell. Back 
in 1964, while serving as head 
of security for Presidential 
candidate Barry Goldwater, he 
was told by his onetime C.I.A. 
boss the name of the man who 
actually killed John F. Kennedy. 
-”Saul,” a professional assassin, 
had been hired by "certain pri- 
vate interests" who had reason 
to desire Lyndon B. Johnson 
in the Presidency; Lee Harvey 
Oswald had been recruited to 
fire at the same time to cover 
up the hired killer’s guilt. 

A man obsessed, McDonald 
stalked the elusive Saul across 
Western Europe in circum- 
stances worthy of a novel of 
international intrigue. At last, 
in 1972, he met his man in 
London’s Westbury Hotel and 
obtained his confession, Saul 
disappeared into the shadows, 
McDonald hurried home to sell 
his story. But publishers .here, 
fearing lawsuits, would have 
none of it unless it was pre- 
sented as fiction. 

Finally he decided to publish 
the account himself, arranged 


with the Kabie News Co., a 
large paperback distributor, to 
handle it under its Zebra im- 
print. Last month Kabie sent 
out 700,000 copies of "Appoint- 
ment in Dallas; The Final Solu- 
tion to the Assassination of 
JFIC,” narrated with total re- 
call and embellished with fuzzy 
pictures of Saul. McDonald em- 
barked on a cross-country tour 
of TV stations. 

The true story at last? The 
quintessence of flakiness? 
Whatever the book is. it’s No. 
9 on this week’s mass market 
best seller list. 

Novelizations. Movie tie-ins 
are the specialties of some of 
the savviest pros in the paper- 
back industry. Most large 
houses have an editor whose 
duty it is to follow the flicks, 
poring over trade journals 
daily, making the rounds in 
Hollywood three or four times 
a year. Sometimes he can ar- 
range for the purchase of a 
novel still in manuscript that 
seems- destined to become a 
film. Often, when he hears of 
a likely script, he buys tie-in 
rights from the producer, ar- 
ranges for a “novelizer” to 
convert it into a book. 


Usually a novelization is little 
more than a faithful trans- 
formation of the script into 
narrative style: heavy on dia- 
logue and the movements and 
facial expressions of the charac- 
ters, short on psychological 
undertones. This month four 
books based on just-released 
films are in the racks: “The 
Adventure of Sherlock Holmes’ 
Smarter Brother,” by Gilbert 
Pearlman (Ballantine); “The 
Black Bird,” by Alexander Ed- 
wards (Warner); "Embryo,” by 
Louis Charbonneau (Warner), 
and “Lucky Lady,” by Juiie 
Rood (Bantam). 

Because its producer expects 
“Lucky Lady” to be one of the 
year's biggest grossers. Ban- 
tam’s print order is 350.000 
copies (instead of the average 
110,000 to 250,000). Of Julie 
Rood, they’ll say only that it’s 
“the pseudonym of a West 
Coast-based historical novelist.” 
Of the fact that the eager-to- 
p!ease-the-pub!ic producer sub- 
stituted a cheery conclusion 
even while Bantam was ship- 
ping out its first copies with 
a sad ending . . . well, in the 
publishing world such embar- 
rassments just can’t be avoided. 


The New York Times Book Review/December 28, 1975 


19 







